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GUIDING
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Shoot the actual product, then generate
or composite an Ai-environment around

it. No human presence.
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Lowest legal and people-risk, high efficiency,
gre=t for variants.
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Over-stylised scenery can mislead user
expectat ons. You still need clear lighting,
realistic context.
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+ Ensure environment doesn’t suggest
cartifications or endorsements you don’t
have.

+ Disclose synthetic backdrop where required
(k) & regulated raarkets).

+ Maintain product integrity (size, texture,
fanction must remain true).
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Adding Ai generateg nands/arms

interacting witn the prodi.ct within Ai
aenrareted sceras (no face, no

|d antiflable person).
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Stronger story, affordabie humean element, good S e L
> : Use generic, non-identifiabie hands (no
for mid-volurne content. A ,
tettoos, recognizalble laweliary).
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Ghes Vary skin tenes and body types responsbly.

Flands can still imply id =~n't‘ry; skin-zone,
ewellery, 1attcos can signa!l “real person’™
Risk of mis-representation.

weddical, childcare,

Avoid sansitive contexis (m
iniess Tull iegan raview.

intimate products) u

vabkel a2 synthatic inmagery where required.
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You build or license the generation of
an Ai model that’s not tied to any real
person. You use these models in Ai
scenes with your product shots.
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BARGE CATINECGIES 7 BONS TSTENF . STXLING,
HIGH B UMB ECOMMERCE , s @HENZ¥OU WANT
SUNTROL—OVER ' MODET. LEBRARY.
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Scals, consistency, often lower cost per scene
once set up. Supports brand-owned library.
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digh risk of perception issues (“fake models”),
must manage bias, must not treat it as
diversity substitute.
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+ Ise synthetic modeis in addition to live
talent when brand equity depends on
real people.

+ Raview how inclusive the model library is
(pody types, skin tenes, age, culture).

+ e transparent about synthetic nature if
users might asstime real person.

+ <eep the library docurented (tool used,
model paramreters, etc).
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Quick decision aid & project checklist
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tand ché&aper by a# orddr of magnitude)
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Model/reldrase rights secured for real models?

Ai tmodels ¢heckedor close celebrity likeness?
(gBnflsidn to a celpldvity efddrdement considered as ‘pagsing off’)

Synthetic content disclosure ready?
DilkrsiBy/represebitation reviewed?

Yegal Bigneptir

DodumentitioB |8gded (prompts, tool, expohtlUocatigsd.



GOVERNANGE
COMPLIANGE

Bdgal & bland govétnance at a glance. Reassure your
stakéholders and protect the brand.

M'm““‘ 3 he EVMUATM ct+&yuires transplarerdey when generating or
Bhadhipukating s&nthétic media.

READ GUIDELINES —>

Yo8 must keep8edords 8f mhodel development, prompts(
tabl vérsions, olitput usage.

mmw Rghts oBndrshib: wBo 8#@ng the &odel/data, usage rights,
béodtaphigs, term.

M‘m‘ Inctudion neetds r#fallpeoBle8Synthetic models can supjport
your cqntent, but theyl cén’t replace genuine represeni&tion
or thé& valuk &flhidihgireattatent. People expect brands to
back&hei vilues#vit& real action.
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Drcp an email to helio@all.agency
or visit ¢ur Virtuat Studio over at
W gh.ageney/ virtual-studio
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® CONTACT DETAILS

5A Bewery Place, Qid= 0197773
L=ads, West Yorkshire  hallo@tali.agency
LS10 INE tall.agency
q 1%arl%onl
Prolific North geeds Britain
2025 PARTNER Foundation SIS



